Case Study
SheKnows Puts Operative.One at the
Core of a Growing Digital Ad Business

“I believe, because of Operative.One, the company is more
accurate and more efficient from sales to delivery to billing.
At this point, we couldn’t live without Operative.One.”
– Michael McFadden, Senior Director of Revenue Operations, SheKnows
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Solution
Mike had experience working with Operative.One before and felt that it offered the most
automated, scalable solution on the market. His first step was to connect Operative.One to
processes across teams to create a single workflow and “single source of the truth.” After
linking to their CRM system, the company had much for planning, sales and delivery.
•

Create accurate proposals

•

Adhere to client and company guidelines quickly, such as being able to check a single box to apply
certain quality of viewability standards

•

Delivery was finally able to analyze and optimize without the use of so many spreadsheets

•

Billing could reconcile quickly

Outcome
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can expect to make from various campaigns and
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opportunities between demand and supply.

To learn more about Operative.One, visit www.sintecmedia.com/operative-one/
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media companies worldwide.
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